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Understanding of management

ZIe2 )P e =S HAUHA2Z 6
OHAIE!, CIAL THR, 3l B2 el S2 &S
HIE o2 ZAFst AJict= 22010

This course introduces various activities such as production, marketing, human resource, finance, accounting, information systems
that a firm should undertake to exist as a going concern and discusses how to create competitive advantages by performing these
activities. The course aims to provide a basic understanding about modern business and management.
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Accounting Principle
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The purpose of this course is to provide students with fundamental concepts in accounting, such as accounting postulates,
concepts of assets, liabilities, equities, income, expenses, etc. This course will discuss, in particular, the whole accounting cycle
from recording business transactions to the preparation of financial statements.
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Understanding of Information System
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The information system is responsible for collecting, storing, and distributing information necessary for management decisions, and
provides methods and procedures for corporate members to efficiently utilize information in the management process. This subject
emphasizes the importance of information system in corporate management and allows them to lay the foundation of information
system.
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Organization of Management
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The appropriate design for the entire organization, the relationship of the organization with the external environment, technology, and
the effects of organization size are focused by the macro perspective.
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Financial Management
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We use the asset pricing model of CAPM, which is based on modern capital market theory, to evaluate the enterprise value, Learn
how to make reasonable funding and operation for maximization.
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Statistics
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This course provides students with fundamental concepts on business statistics in which methods of collection, organization,
presentation, analysis, and interpretation of quantitative data as tools in effective business decision making. Topical coverage
for this course includes summarizing data, measures of central tendency, dispersion, probability, probability distributions, normal
distributions, sampling, hypothesis testing, correlation, regression, and chi-square analysis.
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International Business Management
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In the present situation where globalization exists, companies provide a framework for analyzing external environment—internal dogs.
Based on this analysis, it is a course to understand how companies should go in a strategic—tactical manner.

® =XI0HAH E(500639)
International Marketing
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This course focuses on the impact of cultural, social, political, economic, and the environmental variables on the marketing
strategy and the decision making process of multinational corporation.
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International Financial Management
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The foreign exchange problems faced by firms as a result of international financial activity, and study the decision making process as
it relates to portfolio composition, profit dividend, and short—term and long—term international finance are focused.
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Management of Financial Institute
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Today 's finance is strengthening integration and harmony among markets as internationalization, securitization, diversification and
informationization progress. Korea' s financial institutions are changing from management and protection to high value — added
industry. This course covers domestic and foreign financial institutions' understanding, understanding of the nature of financial
business, and various environmental aspects surrounding financial institutions. In particular, it introduces theories and techniques of
risk management, which is the core of financial institution management, and learns about financial regulation, supervision, and the

flow of financial innovation.
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Labor Relations
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Labor—-management relations try to provide for students a reasonable amount of knowledge and information about
labor—-management relations. Topics such as the nature of labor relations, the history of the Korean labor movement, the functions
and types of unions, collective bargaining negotiations and agreement, dispute resolution procedures, unfair labor practices, our
major labor laws, and the strategy for labor—-management cooperation are focused.
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Consumer Behavior
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The purpose of this course is to provide students with knowledge about how consumers make a decision to buy products or
services, and how marketers make an effective marketing decision using those knowledges.

@ O = XA 221(502960)
Human Resource Management
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Human resource management philosophy, selection, placement, preservation, development, education and training, appraisal, and
compensation are focused.
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Investment
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Understanding the portfolio theory for investors to select a best optimal portfolio under uncertainty and various asset pricing
models—CAPM, APM, OPM etc to value correctly all types of securities in the capital market.

@ L= AEZ(504059)
Financial Derivatives
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This course is designed for the study of basic structures and pricing theories for financial derivatives such as options, futures,
forward, and swap contracts. Topics include basic pricing theories for the derivatives, arbitrage vs. hedge transactions, bond pricing,
duration, term structure of interest rates, interest rate derivatives, binomial option pricing model vs. Black—Scholes model, and
financial risk management.
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Services Marketing
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Services marketing is a form of marketing which focuses on services industry. Because service is invisible, intangible, and can't be
preserved. Services marketing approaches are much different than the manufactural marketing. But, in many cases, companies
simultaneously offer both products and services.

So students will study marketing theories and practices not only in service areas but also in manufactural areas.
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Organization Behavior
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Individual behavior and group behavior for resolving the conflict between individual goals and organizational goals are focused.

@ DI AIEAHSLIAOI & E(507427)
Integrated Marketing Communications
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This course is designed for students who will become decision makers in almost any company concerned with consumer/customer
communications by using advertising, direct marketing, public relations, promotions, media and client organizations. Students will
learn and practice message and touch—point integration with special attention to effectiveness and measurable results.
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Business Ethics
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Today, companies are in a position to pursue social values as well as economic values. As the industry develops and the social
impacts of companies increases, the scope of social responsibility of the companies has been also expanded. Therefore, it became
a social norm for the companies to strive for the active realization of human values as well as making profit which is a traditional
purpose of business. In this context, business ethics are a new competitiveness of companies produced by customer satisfaction
and trust.
In this class, the concept of business ethics will be explored theoretically and practically in the context of various organizations and

business activities by analyzing cases in the management fields.
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Production Operations Management
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Production and Operation Management gives the basic concepts in the design, operation and control of production systems and
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the analysis of production planning, inventory and quality control and application techniques.

® 01 E 2(507860)
Marketing Principles
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This course will provide students with the fundamental knowledge and theories of marketing. Also, it gives understanding the basic
marketing function and how it relates to strategic marketing planning. By taking this course, students are going to plan, execute, and
adjust marketing strategies for their organizations.
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Fmanmal Risk management
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Increasing uncertainty of financial market enhances the importance of financial risk management. This subject catches up this trend

by means of studying risk management by derivatives and the VaR (Value at Risk) technique not alone traditional financial risk

management.
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Designe of local art
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By means of design of local art concerts through exploring of local art society, students learn to earn money to live as art director.
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Financial Risk management(Field Study)
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This course covers business analysis using financial statements, focusing on understanding and analyzing financial statements from
the users' perspective.
Specifically, this course deals with various technigues useful for valuation such as cash flow analysis and financial ratio analysis.
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Promoting of art business(Field Study)
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The way of polishing of contents and effectively promoting of it is learned in this course.
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Big Data Management
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The volume of data due to the spread of smart devices and social networking services(SNS) are explosively expanding and the speed
and amount of data through the Internet of Things(loT) will be expanded exponentially. The quality of decision making will be
enhanced by applying the Big Data analytics to handle massive amounts of data in corporate management. This course covers the
basic concept of the Big Data, application for business activities and several techniques of analysis.

@ AIIEFH2(509814)
Smart Biz Start—up
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This course focuses on issues of Entrepreneurship and the innovative ideas for Biz start—up. It leads the students through the entire
process of creating a start—up from an idea.

[t deals with ideas, the creative imagination and how to build a business. Also, students can use this course to learn marketing ideas
for their start-up business ideas.

@ =2 E=)|HoFHAWNEE(510341)
The Start—up and PR strategies of the Arts and Cultural-Contents enterprise.
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This curriculum is an art management major and aims to deliver the knowledge to strengthen the founding and marketing capabilities
of cultural contents companies. Students will learn the characteristics of cultural-contents business such as music, art, and sports,
and practical knowledge necessary for start—up and marketing techniques.
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Content & Culture Marketing
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This course aims to support effective marketing decision making. Students learn the principles and methods necessary to effectively
analyze and interpret marketing data collected from surveys, observations, artificial intelligence (Al), and big data, and also to
visualize the marketing information produced efficiently.
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Management of Technology and Innovation
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Technology Management and Innovation(MOTI) is a process that combines science and technology and management principles to
foster a professionally trained workforce, thereby fostering a foundation to drive innovation. Technology Management(MOT) breaks
down from the conventional dichotomous thinking that separates science and engineering technology and management principles,
and combines technology and management skills to strengthen the company’s competitiveness. The goal is to cultivate experts who
can do MOT and MOTI. Companies can manage the technology itself and development through the MOT, and organically connect
various technologies to gain a competitive edge in the market and explore new opportunities to challenge new possibilities.

@ A NAIM (Y AECIAH2I)(510345)

Entrepreneurship and Management Strategy (Capstone Design)
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This course is a capstone design class. In Business Capstone Design classes, students should discover social problems and create

solutions through major knowledge and collaborative learning. Students should check their qualities as start—up entrepreneurs and

the various issues they face during the start-up process and suggest solutions for them. Students also practice writing a business

plan or business strategy proposal for each project team.

@ 2= 2HIEZLIAYHN(510516)
Global Business English
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It is Course’s goal to help students become fluent in English as part of their a foreign language. To develop the English language
skills, students will practice it by communicative activities with professor and fellows. Through this course, which is designed to
enhance students proficiency in English, our students can communicate with their clients in English.
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Marketing Research & strategies
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The identity of this class is a capstone design subject in which students produce marketing strategic proposals necessary for solving
marketing problems. In this class, students will learn how to scientifically collect and express data necessary for establishing
market-oriented marketing strategies, techniques for using collected data such as industrial environment analysis or SWOT analysis,
and practical experience of using management knowledge.
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usic Consumption Culture and Consumer Psychology
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Studying psychology of the people who consumes music products.

® =0l A &(510860)
Big Data Practice
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Big data is the latest tool that can help companies make decisions by analyzing a large amount of various data. By using big data

analysis tools to collect large—scale external data and practice big data analysis, students can cultivate the ability to solve various
problems facing companies.

@ 4AXtAHE S HleH| XLIA(510861)
The 4th industry revolution and e—business
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This course provides the overall concept of e-business and information technology that enables e—business, and examines how the

business environment has changed. It also learns how it is being applied in the industrial sector and management activities by

explaining basic concepts and core technologies for the Fourth Industrial Revolution.
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The research of trend of job market
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This subject is to examine students' personality, strengths, and job preferences, select the desired job, and investigate the trends in

the job market and the individual competencies required for the job. Through this course, students will be able to set their career

goals and plan career road maps.
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